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 A survey of participants was conducted for Family Fishing events in 2011. 

The purpose of the survey was to determine attendance; participant 

demographics including age, gender, group size, and home location; fishing 

engagement; marketing response, and general program satisfaction.  

 

Summary 

Count surveys revealed that 2,017 participants attended 29 Family Fishing 

events in the summer of 2011. Event participant attendance ranged from 15 

to 463 people, with an average attendance of 78 people. The family group 

size ranged from 2 to 7 people, with the majority attending as groups of 3 to 

5. The majority of participants were 5 to 14 years old, and attended events 

with persons aged 25 to 39 years old.  There were very few participants 

aged 15 to 24. Male and female participation was approximately equal, with 

slightly more boys in the younger ages, and slightly more women in the 

parental aged groups. 

 

 
 



About one third of all participants had never fished 

before attending the event, and over 98% said they 

would fish again. Virtually all children in the 5 to 14 

age group participated as anglers. The majority of 

young adult and older adults participated by 

assisting (55%) while 30% of adults actively fished. 

Only 33% of angling participants requiring a fishing 

permit (i.e., over 16 years) possessed a permit. 

Thirteen percent of angling participants that required a permit, admitted to 

not possessing one. 

 

Newspapers and printed publications were the highest cited means of 

learning about Family Fishing events and were also the most frequently used 

advertising mediums. Attendance of individual events was proportional to 

the publicity effort. 

 

Comments by participants indicated 

they liked the helpful, knowledgeable 

and friendly staff. Participants stated 

that they attended for the opportunity 

to learn about fishing, the assistance 

offered, activities, food and prizes. 

Several participants asked for more 

Family Fishing events. 
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 A survey of participants was conducted for Family Fishing Events in 2011. The purpose of the survey was 

to determine; event participation count, age, gender, group size, and home location demographics, 

fishing engagement and activity level, marketing response, and general program satisfaction. The 

following is the assessment of this survey. 

 

Summary 

There were 2,017 counted participants attending 29 Family Fishing Events in the summer of 2011. Event 

participant attendance ranged from 15 to 463 people, with an average attendance of 78 people. The 

family groups that attended were from 2 to 7 people, with most attending as groups of 3 to 5. The 

majority of participants were from 5 through 14 years old, and were attended by the second largest 

participant group of adults ranging from 25 through 39 years old. There were very few participants (3%) 

from age 15 through 24. Male versus female participation was approximately equal, with slightly more 

boys in the younger ages, and slightly more women in the parental aged groups.  

 

About a third of all participants had never fished before attending the event, but over 98% said they 

would fish again. Virtually all children under fourteen participated as anglers. The majority of young 

adult and older persons participated by assisting (55%) with about 30% fishing. Of those over 16 and 

requiring a fishing permit, only 33% possessed them. Thirteen percent of angling participants that 

required a permit, admitted to not possessing one. 

 

Newspapers and printed publications were the highest cited means of learning about Family Fishing 

Events but were also the most frequently used mediums. Attendance of individual events was 

proportional to the effort put into publicity, with other factors such as preferred sites appearing to 

contribute. 

 

Comments by participants indicated they liked the helpful, knowledgeable and friendly staff. 

Participants stated that they attended for the opportunity to learn about fishing, the assistance offered, 

activities, food and prizes. Several participants asked for more Family Fishing Events.  
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A. Family Fishing Events – Background 

Family Fishing Nights began in the summer of 2008 as a series of events where families were invited 

to join the Nebraska Game and Parks Commission Fisheries staff at urban lakes to learn how to fish. 

It had been recognized through other educational fishing programs that there is a need to not only 

help youth learn to fish, but also to help parents who want to help their children fish. Ten events 

that summers were held in Lincoln and Omaha with the promise of the free use of fishing 

equipment, bait and most importantly, assistance. Attendance this first year was generally low with 

about ten people per event. But, the positive response by parents was encouraging, so they were 

continued, and in 2011, twenty nine events were held.  

 

B. Survey Methods 

The purpose of the survey was to determine; event participation count, age, gender, group size, 

participant fishing engagement and activity level, marketing response, and general program 

satisfaction. The survey type, form, and questions were created by consultation with Dustin Martin 

of the University of Nebraska – Lincoln, College of Natural Resources. Survey counts and 

questionnaire distribution were attempted at all Family Fishing Events when possible or practical 

(Table 1). Count and survey distribution were not attempted when the event was not predominately 

an NGPC sponsored Family Fishing Event. 

a. Participant Count 

In order to determine the approximate number of people attending Family Fishing 

Events, counts of all persons in the area of the event were made prior to the event and 

at approximately one hour interval during the event. Generally, one or two counts were 

made during each event, with the pre-event count ½ hour before and subsequent 

counts starting ½ to 1 hour after the event start time. The area of the event was 

considered to be within a reasonable distance of the main event site, and advertised 

areas included in the events activities. All persons in the event area were counted, 

regardless of their involvement or activity in the event. 

b. Participant Survey 

The Family Fishing Event Survey was in the form of an 8.5”x11” sheet of paper 

(Appendix a). One side contained eleven questions, and the reverse contained 

information about the Family Fishing Event program, survey information/instructions, 

NGPC contact information, and participant information request form.  The survey 

question page was designed to capture information on attending groups of participants 

and individuals within the group. Each survey had space to gather information on six 

individuals in a group by questions 1 through 6. Questions 7 through 11 captured 

information on the group. 

Family Fishing Event Surveys were distributed to an adult in each apparent participant-

group. Surveys were folded and place in pre-addressed and postage paid envelopes to 

NGPC Lincoln Headquarter Office. Instruction on proper answer completion and return 

were verbally given to the adult recipient of the survey. 



C. Results 

a. Participant count 

Participant counts were conducted at 26 of the 29 Family Fishing Events (Table 1). Three 

event counts were excluded due to count mistakes, or the event type was not 

appropriate to count. Eight events had one count, seventeen events had two counts, 

and one event had three counts taken during the event. One event did not have a pre-

count taken. 

Pre-event counts ranged from 0 to 10 persons. The mean average was 2 persons. No 

determination was made whether these were early attending event participants or 

independent anglers. 

It was recognized that many participants arrived and departed within the time period of 

the event. Therefore, event count numbers only reflect those present at a given point in 

time during the event, and actual total attendance is likely greater than any count 

reported. The following count data is the greater number of participant counts if 

multiple counts were made. 

Participant counts ranged from 15 to 462 (Table 1), with a mean average of 78 persons 

per event. The total count for the 26 count-surveyed events was 2,017 persons. The 

total number of participants for 29 events, considering an average of 78 persons per 

event, would be 2,262 persons. 

Two events had particularly high count numbers; Carp-O-Rama on June 25th had a count 

of 462 persons (estimated total attendance was 600 to 700 persons). Carp-O-Rama was 

a highly publicized event in its sixth year and historically has high numbers of 

participants. The Lake Halleck event on July 13th had a count of 323 persons. This event 

was highly publicized in the Omaha Area by Greg Wagner in cooperation with WOWT, 

Channel Six of Omaha. The pre-publicity and live weather broadcast at the event by Jim 

Flowers of WOWT likely increased the attendance. 

Excluding these two events with high counts, the average for the remaining 24 events is 

51 persons per event. 

Lincoln and Omaha typically have more participants per event than those held in other 

parts of the state. This may be attributable to greater population numbers, the events 

have been held for four years versus two, and increased publicity contact by staff 

located in these areas.  

Lincoln’s two lake venues (i.e. Holmes and Bowling) had seven survey-counted events 

with a range from 48 to 124 and mean average of 82 persons per event, and total 

participation of 574 persons. Holmes Lake averaged 85 persons per event for four 

survey-counted events. Bowling Lake averaged 78 persons per event for three survey-

counted events. 

Metro-Omaha’s five lake venues (i.e. Benson, Halleck, Youngsman, Walnut Creek and 

Cunningham) had eight survey-counted events with a range of 16 to 323 and mean 

average of 81 persons per event, and total participation of 647 persons. Mean average 

persons per event and number of events (Na,Ne) for the Metro-Omaha lakes are Benson 

(26,2), Halleck (232,2), Youngsman (16,1), Walnut Creek (45,2) and Cunningham (27,1). 



One event in Sidney/Gering in May had 60 persons. This event was held in conjunction 

with the Sidney EXPO and likely was well attended due to this shared publicity. 

Two events at North Platte attracted 15 and 32 persons. 

Two events in Kearney, one each at Yanney and Cottonmill Lakes, attracted 39 and 30 

persons, respectively. 

Three events in Grand Island at Mormon Island State Park attracted 16, 30 and 42 

persons. 

One event in Columbus at Pawnee Park Lake attracted 22 persons. 

One event in Norfolk at Skyview Lake attracted 47 persons. 

b. Survey returns 

Approximately 600 surveys were distributed at 28 Family Fishing Events. The exact 

number of total surveys, and the number of surveys distributed at each event were not 

recorded. There were 142 surveys returned for an average return rate of 24%. Of the 

142 surveys returned, 115 (19% return rate, 80% of returned) were completed properly 

and usable. The most common mistake that made a survey un-usable was the omission 

of adult participants when it was know that they were present within the group. 

c. Participant age 

In question 1 of the survey, age was requested for all participants in the group. There 

were 115 usable surveys that had this question filled in properly. There were 478 

individual ages given in the 115 surveys. 

The age distribution of participants ranges from 0 to 87. Figure 1 shows the distribution 

of the ages of participants. 

The proportional distribution of participants shows that the majority of persons (59.4%) 

are children from ages 0 through 14 years old (Figure 2). The largest represented age 

group is by 5 through 9 year olds at 27%. There is an apparent decline in participation 

beginning at 10 years old with representation at 17.4% for those 10 through 14 years 

old. A dramatic decline in participation occurs with children reaching 16 years old, with 

ages 15 through 19 represented by only 2.5 % of participants.  

The smallest proportional age group was young adults, ages 20 through 24, with only 

0.4% representation. 

An increase or participation by young adults begins at 25 years old and continues 

through those aged 44. Participants aged 30 through 44 represent 23.4% of participants. 

At age 45 participation declined to where the six age groups from age 44 through 70+ 

averages 2.3% per group, or 13.6% of all participants. 

d. Participant gender 

In question 1 of the survey, gender was requested for all participants in the group. There 

were 115 usable surveys that had this question filled in properly. There were 478 

individual genders given in the 115 surveys. 

Females represented 46.7% of all participants. Males represented 53% of all 

participants.  

Figure 3 shows the proportional distribution of participant’s gender by 5 year age 

groups. For youth, ages 5 through 19, males represented 29% of all participants, while 



females were considerably fewer at 17.8% of all participants. Within these age groups of 

children, males represented 63%, while females represented 37% of participants. For 

youth 4 and younger, females outranked males 63% to 37%. 

For young adults, ages 20 through 44, females represented 13.4% of all participants, 

while males were fewer at 10.4% of all participants. Within these age groups of young 

adults, females represented 56%, while males represented 43% of participants. 

For those 45 and older, males represented 60% and females represented 40% of 

participants in these age groups. 

e. Participant event activity 

Question 2 asked the participant; “How did the person participate?” This question was 

then divided into three potential responses to be checked by the respondent for each 

participant; Angler – actively fished, Assisted Angler – helped, but did not fish, and 

Observer – in group, but did not participate in fishing. The following is reported in four 

age categories; young children – 0 through 9, older children – 10 through 19, young 

adults – 20 through 44, and older adults – 45+. There were 402 responses to question 2 

on 115 surveys. 

 For young children, ages 0 through 9, there were 149 responses, 92% actively fished, 

1% assisted and 7% observed (Figure 4). 

For older children, ages 10 through 19, there were 74 responses, 98% actively fished 

and 1% each, assisted or observed (Figure 5). 

For young adults, ages 20 through 44, there were 114 responses, 29% actively fished, 

52% assisted and 19%observed (Figure 6). 

For geezers, ages 45+, there were 64 responses, 34% actively fished, 39% assisted and 

27% observed (Figure 7).  

f. Participant group-size 

While not a question on the survey, participant group size can be extrapolated from the 

return surveys. There were 112 surveys appropriate for this usage. Group size ranged 

from 2 through 7 participants (Figure 8). Groups of 2 through 4 participants were the 

most predominate with 90 of 112 (80%). Groups of 4 participants were the highest with 

35 of 112 (31%). 

g. Participant engagement in fishing 

Questions 3 through 6 sought to discover each participants engagement in fishing 

through questions asking if the person had fished before, will fish again, had they 

attended a previous Family Fishing Events, and if they had a Nebraska fishing permit. 

i. Fished before 

Question 3 asked the participant; “Has the person fished before?” This question 

was divided into a yes or no response to be checked for each participant. The 

following is reported in four age categories (Figure 9); young children – 0 

through 9, older children – 10 through 19, young adults – 20 through 44, and 

those 45 and older. There were 402 responses to question 3 on 115 surveys.  

For young children, Ages 0 through 9, there were 149 responses, 66% had fished 

before and 33% had not. 



For older children, ages 10 through 19, there were 74 responses, 95% had fished 

before and 5% had not. 

For young adults, ages 20 through 44, there were 114 responses, 94% had 

fished before and 6% had not. 

For those 45 and older, 93% had fished before and 7% had not. 

ii. Fish again 

Question 4 asked the participant; “Will the person go fishing again?” This 

question was divided into a yes or no response to be checked for each 

participant. There were 395 responses from 115 surveys, of which 98% 

indicated they will go fishing again. Of the 6 responses that checked no, one was 

a young male angler, three were young adult females attending as observers, 

and two were older than 45, an assisting female and an observing male. 

iii. Event attendance 

Question 5 asked the participant; “Has the person attended a previous Family 

Fishing Event?” This question was divided into a yes or no response to be 

checked for each participant. There were 398 responses from 115 surveys, of 

which 37% indicated they had attended a previous event and 63% had not.  

iv. Fishing permit 

Question 6 asked the participant; “If the person is 16 or older, do they have a 

Nebraska Fishing Permit?” This question was divided into a yes or no response 

to be checked for each participant (Figure 10). The following is reported in three 

age categories; older children – 16 through 19, young adults – 20 through 44, 

and those 45 and older. There were 168 responses to question 6 on 115 

surveys.  

For older children, ages 16 through 19, there were six responses, 33% had 

permits and 66% did not. All six respondents participated as anglers. 

For young adults, ages 20 through 44, there were 108 responses, 36% had 

permits and 64% did not. Seven that participated as an angler responded they 

did not have a permit. 

For those 45 and older, there were 54 responses, 36% had permits and 64% did 

not. Three that participated as an angler responded they did not have a permit. 

h. Event awareness 

A variety of media sources were used to distribute information on Family Fishing events. 

Question 7 asks the participant; “How did your group hear about this event? (Check all 

that apply, specify if possible)” Six choices are given; Newspaper, Radio, Television, 

Web, Friend or Relative and Other. Space was given to include comment. There were 

113 responses on 54 of the 115 usable surveys. 

In descending order of rate of response; Newspaper 42, Other 29, Friend/Relative 17, 

Web 14, Television 11, Radio 0. 

Newspaper was cited 42 times on surveys returned from 20 of 24 events. The highest 

response was 8 cites for the Carp-O-Rama events on June 25th. The second highest was 4 

cites for the Skyview Lake event on June 15th. The Lincoln Journal/Star newspaper was 



mentioned twice and the Lincoln Public Schools Community News monthly publication 

was mentioned once. 

The category other was cited 29 times on surveys returned from 13 of 24 events. Flyers, 

posters, leaflets, and on bulletin boards were given as the specifics for ten cites. It may 

be assumed these are the Family Fishing publicity brochures and posters distributed to 

schools, businesses and at events. Nebraska Games and Parks website, emails, facebook 

and Nebraska Fish and Game association websites were specified seven times. Scouts, 

Boy Scouts, schools and after school programs were specified five times. Other specific 

mentions included passing by (2), Nebraska Life Magazine, Parks and Rec. (Lincoln Parks 

and Recreation Activity Publication), and Mom. 

Friend or relative was cited 17 times on surveys returned from 12 of 24 events. Wife and 

Greg Hartel were each specified once. 

The Web was cited 14 times on surveys from 10 of 24 events. Facebook and NGPC 

website were each specified twice, and More Nature and NEFGA.org were each 

specified once. 

Television was cited eleven times on surveys from 3 of 24 events. The Halleck Park 

events on July 13th generated seven of the specific mentions, with WOWT Channel 6 the 

source. 

Radio was not cited on any survey. 

i. Comment questions (see Appendix b for list of comments to questions 8-11) 

i. Question 8. What did you like about today’s event? 

There were 53 surveys with answers to question 8.  

Approximately 26 had positive comments regarding instruction or the 

functioning of instruction. Many of these commented were written on the 

knowledge, friendliness and helpfulness of the instructors. Ten comments 

specifically addressed the friendliness of staff (e.g. I really liked how friendly and 

helpful the staff were. It really made the experience wonderful.) Several 

comments were positive about the fishing instruction and information shared 

(e.g. I liked how the volunteers were walking around ready to offer help and 

suggestions. Every person I encountered was friendly and knowledgeable.) 

Approximately 20 had comments on equipment. Fourteen expressed 

appreciation of the use of equipment –rods, reels, bait, etc (e.g. All of the 

equipment was provided and knowledgeable people to assist.) Seven noted the 

free use of equipment (e.g.  Free poles and bait and very friendly staff.) Five 

appreciated the receipt of a fishing pole given away as prizes (e.g.  The drawing 

for the free poles was fun, even if we didn't win.) 

Seven commented on how well the events were organized (e.g.  My kids had a 

wonderful first time fishing experience. It was also well organized.) 

ii. Question 9. What can we improve? 

There were 30 surveys with answers to question 9. 

Approximately 10 had general responses that were positive comments (e.g. 

“Nothing - it was great.”) 



Four comments pertained to better advertising of the events, with two wanting 

better directions to the event, and three suggested having more events. 

Several commented, although somewhat jokingly, to have more, bigger and 

hungrier fish. 

Regarding the staff; One suggested name tags for staff and one wanted staff 

available in more places.  Two expressed concern about staff interaction. One 

wanted more assistance and stated; “More interaction from staff, it was kind of 

like, here's a pole and bait, now go fish…” Another commented; “The staff 

manning the table could be a bit more proactive when guests approach, rather 

than continuing to chat with their friends.” 

iii. Question 10. What information about fishing would be valuable? 

There were 21 surveys with answers to question 10. 

The answers to this question were evenly divided between requesting 

information on places to fish, what to fish for, specifics about fish and what fish 

are available, and fishing rules and regulations. 

Some requested basic information, such as; “List of fishing places that has good 

and easy access to fish that are local.” 

Others requested more advanced information, such as; “What are the best bait 

for different fishes. Tips and techniques for increase success in fishing.” 

iv. Question 11. Other comments or suggestions? 

There were 26 surveys with answers to question 11. 

Most comments were positive about the events, complimenting the program, 

stating the family fun value, and the appreciation of the outdoor activity. The 

aspect of the event as a family activity was included in five comments (e.g. 

“Thank you for hosting this event. My family has enjoyed it for the past 2 years. 

Please continue. We really appreciate it all.”) 

 

D. Discussion 

Family Fishing Events in 2011 included 29 occasions where families were invited to join 

Nebraska Game and Parks Commission staff and volunteers to learn how to fish.  Twenty six of 

these events were evening programs (Family Fishing Nights) where NGPC staff and volunteers 

invited participants to join them at urban lakes in Lincoln, Omaha (metro area), Kearney, Grand 

Island, Columbus, Norfolk, North Platte and Scotts Bluff. Typically two hours long, these events 

supplied free loaner fishing equipment, bait and assistance. Advertised locally, these were 

promoted as opportunity for people who have never fished or haven’t fished for years. Three 

Family Fishing Events promised the same, but were companion to other events, or in the case of 

Carp-O-Rama, a much larger and unique style event. 

 

A two-part survey was conducted at Family Fishing Events in 2011. Count of the number of 

participants at Family Fishing Events was conducted at 26 of the 29 events to determine the 

number of persons participating in the events. Questionnaire surveys were used at 28 of the 29 



events to determine age, gender, group size, and home location demographics, fishing 

engagement and activity level, marketing response, and general program satisfaction. 

 

Family Fishing Event Attendance 

Family Fishing Events in the summer of 2011 were attended by over 2,000 people according to 

survey counts. In actuality, the total number of participants at any event, and as a summer total 

can be estimated higher as the count does not consider the arrival and departure of participants 

during the events. While the difference may or may-not be significant, there is no way to 

quantify a larger number but we estimate it was about 10% higher than the counts. Regardless, 

it can be appreciated that Family Fishing Events engaged greater than 2,000 people in fishing as 

a family recreational activity. 

 

The average number of participants at a Family Fishing Event was approximately 78 persons, but 

the actual attendance number was highly variable, ranging from 15 to well over 400. The reason 

for this variability is due to several factors, some controllable, some not. In reality though, the 

expectation of having regular attendance of large numbers of people (e.g. greater than 100 

persons per event) is not probable, practical, nor a good idea for all events. 

 

The greatest controllable factor affecting the number of participants at each individual event 

appears to be the amount of publicity announcing the event. Events that are highly publicized 

and promoted, such as the July 13th Family Fishing Night event at Lake Halleck, are generally 

attended by more people. The July 13th event was affected by the promotion of popular Omaha 

celebrities and local television station (WOWT). Other popular events, such as Carp-O-Rama, 

received television, radio, newsprint and poster support for a huge turnout estimated at over 

600-800 participants (survey count, 462).  

 

Newsprint advertising is the most cited reason participants gave for hearing about events. We 

used various forms of newspaper advertising for all 29 events, with varying degrees of radio, 

television and posters for some, but not all. Observationally, it appears that poster advertising 

work well to introduce the program and events through organizations such as neighborhood 

associations. Organization publications such as Lincoln and Omaha Public School newsletters 

were often cited by parents (cited as newspapers) and appear to be successful. These are 

particularly valuable considering that school children and their parents are our target audience. 

Organization publications are also comparatively inexpensive or free.  

 

Generally it appears that the best exposure for events is an early season media contact about 

the events through newspaper, newsletter or poster, with a pre-event newspaper and/or 

television advertisement reminder within the week before the event. 

 

A second factor affecting attendance appears to be the popularity of specific event sites. Sites 

such as Holmes and Bowling Lakes in Lincoln and Walnut Creek Lake and Lake Halleck in Omaha 

had consistently the greatest attendance. It is likely that a combination of positive components 



at each of these sites contributed to increased event participation. The events at these locations 

had in common; easily accessible and comfortable venues, high quality fisheries, high human 

population areas, and multiple years of site usage for Family Fishing Night events (i.e. Holmes 

and Halleck had Family Fishing Night events for 2 years prior to 2011).  

 

At locations where events were held in previous years, we have notices that attendance has 

increased (observationally) over consecutive years. It is conceivable to believe that this year’s 

first or second year venues, where all else is equal, will see increases in attendance in the future. 

Specific locations that appear positive include: Terry’s Pit (Scotts Bluff), Youngman and Benson 

(Omaha), Skyview (Norfolk) and Cottonmill and Yanney (Kearney). In contrast, Mormon Island is 

not an easily accessible venue, being ten miles outside of Grand Island, and may never see high 

participant numbers. 

 

Weather is the greatest uncontrollable factor affecting attendance. Rain and heat seem to be 

the greatest deterrence. The event on July 20th at Mormon Island near Grand Island was held on 

a Sunday at noon. The temperature was 97F with clear skies, and while 30 people arrived, 

many did not stay long due to poor fishing and uncomfortable conditions. We learned to not 

have daytime events during the middle of summer. 

 

When considering the number of participants at Family Fishing events, having a lot of people 

show up is good, but, only if we can effectively help everyone that shows up. From comments by 

participants we know they are attending to be helped -this is what we promised. From our 

experience we know that it will take four or five staff (i.e. staff meaning -a combination of 

volunteers and NGPC personnel) to just function the event regardless of who attends. With four 

or five staff we can help up-to about 30 to 40 participants. Increasing the participants by every 

10-20 will require an increase of one staff member. Thus, an attendance of 100 will require 

about 8-10 staff.  

 

We must have adequate staff to ensure participants are pleased. In 2011 we were very 

fortunate in that we always had adequate staff. We were lucky to anticipate high attendance 

events based upon site and publicity expectations, and responded well. For 2012 we must be 

diligent to maintain volunteer and NGPC staff support to always ensure we have adequate staff. 

New this year, we will be using a volunteer and event coordination program called CERVIS, to 

communicate event information and register staff and volunteers as help for each event. We 

must also maintain NGPC Administration support that allows and promotes all agency staff the 

opportunity to attend. 

 

 Who Participated at Family Fishing Events 

Family Fishing Events were promoted to attract families, and the age data appears to indicate 

this is who attended and with a specific pattern to the family unit. There were two peaks in 

participation numbers for the age data; one grouped around 8 years old and the second from 35 

to 40 years old. While no relationship data was collected, we can guess that the first are the 



children of the latter. The majority of participants attended as groups of two to five, with one or 

two adults escorting two to four youth. With respect to comparison to US average age 

distribution; young children attendance far exceeded the norm, middle aged adults were about 

equal, and older adults fell below the norm.   

 

Older children, age 15 to 19, and young adults, aged 20 to 24 were effectively absent form 

Family Fishing Events, representing less than 3% of attendance. This is not surprising given the 

events were designed for, and advertised toward family attendance. For the older children and 

young adults, this is not likely an event they would enjoy attending with a parent. For young 

adults, if they have children, they are likely too young to participate. If we are to reach these age 

groups, this is not the type of program to expect to engage them with. 

 

 For young children, ages 5 through 14, boys outnumbered girls by slightly greater than 3:2. This 

may reflect traditional gender biases about fishing as a male activity, but it is encouraging that 

the difference is not greater. For the group considered to be parents, age 25 through 44, women 

slightly outnumbered men by a ratio of 1.2:1. This is encouraging because women are 

traditionally family activity initiators, and have clearly shed the male gender bias of fishing, and 

desire to introduce their children to the activity. For future events we know we can market and 

promote outside of the traditional fishing male-gendered community and expect to attract 

participants. 

 

How People Participated at Family Fishing Events 

Young children, particularly those ages 5 through 14 came to the events to fish, and 99% said 

they would fish again. A surprising majority of young kids said they had fished before, but over a 

third were fishing for the first time. About half of the parents helped their children fish, and 

another third fished along with their children. Only about a third of all participants over 16 had 

fishing permits, and of those participating as an angler and requiring a permit, about 13% did 

not have one. We always attempted to communicate through promotional materials and at 

events that all angling participants requiring a permit must have one, but we did not apparently 

do this well, or were disregarded. We do know that participants were often surprised to hear 

that they needed a permit, and would have been willing to purchase one on-site if available. It is 

possible that if permits were available on-site, that our parent angling participation and permit 

compliance rates would increase. 

 

Why Participants Attended Family Fishing Events 

The number of participants at event is a reflection of the efforts put into marketing and 

publicizing them. In the instances were much publicity was rendered, participant numbers were 

high. Newspaper and other paper media are the most cost effective and easily manipulate 

outlet sources and are particularly effective when used as both an early introduction to the 

program and immediate pre-event reminder.  

 



While exposure to large numbers of people is our goal, we must also create events that are 

rewarding to the participants. Participants have indicated that they attend for information and 

assistance on fishing. They told us that we are friendly, helpful and valuable. We can only 

maintain this positive customer contact if we have an adequate staff of NGPC personnel and 

volunteers. The preferable option is to publicize well, and have agency support that allows staff 

and volunteers available for quality service to participants. 

 

 

 

  



Table 1. Family Fishing Events 2011 with attendance count from the high-count during each event, the 

number of usable surveys returned, the number of participants that had or had not attended a previous 

event, and how the person participated during the event. 

Event Location City Date 
Attendance 

Count 
Useable 
Surveys 

Previous 
Attendance 

Yes 

Previous 
Attendance  

No 

Participation 

Angler Assisted Observer 

Youngman Omaha 1-May 
 

4 2 10 6 4 0 

Terry's Pit 
Scotts 
Bluff 4-May 60 2 0 5 4 1 0 

Holmes Lake Lincoln 31-May 124 4 7 11 12 5 1 

Benson Park Pond Omaha 1-Jun 34 3 2 10 7 4 1 

Yanney Park Lake Kearney 4-Jun 
 

0 
     

Mormon Island 
Grand 
Island 5-Jun 16 2 3 5 6 1 1 

Halleck Park Lake Omaha 7-Jun 
 

0 
     

Bowling Lake Lincoln 8-Jun 118 8 6 22 20 5 3 

Pawnee Park Lake Columbus 14-Jun 22 6 8 11 14 3 2 

Skyview Lake Norfolk 15-Jun 47 6 3 15 10 2 6 

Youngman Lake Omaha 16-Jun 16 0 
     

Holmes Lake Lincoln 21-Jun 48 3 3 8 6 4 1 

Walnut Creek Omaha 22-Jun 41 4 3 14 8 3 5 

Carp-O-Rama Lincoln 25-Jun 462 18 33 31 44 12 10 

Cunningham Lake Omaha 28-Jun 27 2 0 7 3 2 2 

Bowling Lake Lincoln 12-Jul 58 5 15 8 13 7 3 

Halleck Park Lake Omaha 13-Jul 323 12 17 27 31 8 5 

I80 Lake Iron 
Horse 

North 
Platte 17-Jul 15 0 3 6 8 1 0 

Cottonmill Lake Kearney 18-Jul 30 3 
     

Mormon Island 
Grand 
Island 20-Jul 30 1 0 3 2 1 0 

Holmes Lake Lincoln 27-Jul 102 7 11 14 14 7 4 

Benson Park Pond Omaha 28-Jul 18 0 
     

Bowling Lake Lincoln 2-Aug 59 6 14 4 14 5 0 

Walnut Creek Omaha 3-Aug 48 7 5 18 12 8 3 

Yanney Park Lake Kearney 9-Aug 39 1 3 2 5 0 0 

I80 Lake Iron 
Horse 

North 
Platte 10-Aug 32 0 

     

Mormon Island 
Grand 
Island 11-Aug 42 1 0 4 4 0 0 

Holmes Lake Lincoln 15-Aug 65 6 12 10 19 2 2 

Halleck Park Lake Omaha 16-Aug 141 4 0 15 10 5 0 

Total 2017 115      

 

  



Figure 1. Numeric distribution by age of Family Fishing Participants at events in 2011. 
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Figure 2. Percent distribution by age; of Family Fishing Participants at event in 2011, and US Population 

average from 2010 US Census. 
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Figure 3. Percent distribution by age and gender of Family Fishing Participants at events in 2011. 
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Figure 4. Distribution of participation activity by Family Fishing Participants for those aged 0 through 9 at 

events in 2011. 

 

 

 

Figure 5. Distribution of participation activity by Family Fishing Participants for those aged 10 through 19 

at events in 2011. 
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Figure 6. Distribution of participation activity by Family Fishing Participants for those aged 20 through 44 

at events in 2011. 

 

 

 

Figure 7. Distribution of participation activity by Family Fishing Participants for those aged 45 and older 

at events in 2011. 
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Figure 8. Numeric distribution by group size of Family Fishing Participant Groups at events in 2011. 
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Figure 9. Percent distribution by age and “fished before” (Yes) or “not fished before” (No) of Family 

Fishing Participants at events in 2011. 
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Figure 10. Percent distribution by age and ”have fishing permit” (Yes), or “do not have fishing permit” 

(No), and “fished at Family Fishing Event without a current fishing permit” (Angler/No Permit) of Family 

Fishing Participants at events in 2011. 
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Appendix a. 

 Family Fishing Event Survey. 2 pages.



Hello, 

The Nebraska Game and Parks Commission is the state agency responsible for the stewardship of fish, 

wildlife and natural resources for the benefit of the citizens of Nebraska. Family Fishing and other similar 

events are funded through hunting and fishing permit dollars.  We are particularly interested in assisting 

families, children and beginning anglers with information that will allow them to enjoy fishing as a life-

long, healthy activity. 

The survey (reverse side) is being used to design these programs to accommodate Nebraska citizens. 

Please give the questions appropriate consideration. We particularly value your comments.  The survey 

is anonymous.   

 

Feel free to contact me if you have any questions, comments or suggestions.  If you desire a return call 

or email, include your contact information below. 

 

Sincerely, 

Larry Pape 

Nebraska Game and Parks Commission  

2200 N. 33rd Street 

Lincoln, NE 68503 

Office 402-471-5447 

Larry.Pape@nebraska.gov 

 

For more information about Family Fishing, or other NGPC events, visit our website at; 

http://outdoornebraska.ne.gov/  

Search events on Calendar for fishing, etc.  

 

Photographs from Family Fishing Events can be accessed on NGPC Facebook page at; 

http://www.facebook.com/NEGameandParks   

Select the Album for the location and date of an event. 

 

If you desire a return call or email, include your contact information here (not required). 

Name _____________________ 

Phone _____________________ 

Email _____________________ 

Comments: 

mailto:Larry.Pape@nebraska.gov
http://outdoornebraska.ne.gov/
http://www.facebook.com/NEGameandParks


Family Fishing Event Survey 
 

Please have an adult from the group complete the following questions. Answer as accurately as 

possible for each participant in the group. See reverse side for information on this survey and Family 

Fishing Events. 

Participant 1 2 3 4 5 6 

1. About the 
participants 
in your 
group.  

Age?       

Gender? M F M F M F M F M F M F 

Zip Code?       

2. How did 
the person 
participate?* 

Angler       

Assisted Angler       

Observer       
 Yes No Yes No Yes No Yes No Yes No Yes No 

3. Has the person fished before?             

4. Will the person go fishing 
again? 

            

5. Has the person attended a 
previous Family Fishing event? 

            

6. If the person is 16 or older, do 
they have a Nebraska Fishing 
Permit? 

            

*Angler = actively fished. Assisted = helped, but did not fish. Observer = in group, but did not participate in fishing. 

7. How did your group hear about this event? (Check all that apply, specify if possible) 

 

Newspaper____________ Radio____________   Television____________ 

 

 Web ____________    Friend or Relative____________          Other_____________________ 

 

8. What did you like about today’s event? 

 

 

9. What can we improve? 

 

 

10. What information about fishing would be valuable? 

 

 

11. Other comments or suggestions. 

 

 

 

Event Location______________________ Date______________ 



Appendix b.  

Participant Comments to Questions 8 through 11. 4 pages. 

  



8. What did you like about today’s event? 

Availability of equipment, equipment in good shape 

Free worms, assistance 

Let us use fish rods for free 

Fishign tips 

Patient fishing instructors, helpful info hands on opportunity for kids 

Mike the park ranger took a lot of time to help find a bird we were not familiar with. 

I love how helpful and friendly everyone is! I had so much fun watching and helping my kids fish. 

Very good, something family can do together 

We loved it 

Everything 

Free poles and bait and very friendly staff 

Nice weather, calm, wide place 

Loved it 

Family friendly, very helpful, they make it fun for kids 

Everything furnished, expert help, beautiful day, caught 4 bluegill and 1 10" bass 

It's cool 

Weather was great, fish were plentiful, area was clean and neat, shaded, just about right duration. Free 
pole was nice for kids. 

Staff was very helpful. All fishing supplies were provided. 

All help needed was there. 

I didn't have to bring anything to fish, it was all supplied making it extremely convenient. 

Maybe casting lessons for first time anglers 

Easy access to the lake 

It helps us how to throw high, I like fish and also likes to go fishing. Helps your eye sight 

All of the equipment was provided and knowledgeable people to assist 

Good location, great staff. Kids loved the free fishing poles. Great fishing luck 

Everything! Everyone was so helpful and full of information. It was very easy for me. They loved going 
home with their own poles 

Friendly staff, clean poles etc. Good give aways. Regs, fish ID 

Free bobbers, bait, bottled water 

Fish were biting, kids like catching any size fish. The drawing for the free poles was fun, even if we didn't 
win. 

I really liked how friendly and helpful the staff were. It really made the experience wonderful 

I don't like fishing but my son is very interested. I so appreciate the people who circulate and provide 
assistance and instruction. 

My kids had a wonderful first time fishing experience. I was also well organized. 

Water for refreshment 

Great and knowledgeable staff, use of poles and worms, information packets - everything! 

Daughters first fish (mirror carp) 

Friendly helpful staff, educational. Larry and Tara. 

It was a lot of fun 

It's a positive experience 



8. What did you like about today’s event? 

I liked how the volunteers were walking around ready to offer help and suggestions. Every person I 
encountered was friendly and knowledgeable 

It was a good learning experience for my kids. 

The help of the wardens and the bait. 

Well organized - friendly G&P staff. Helpful 

Friendliness and helpfulness of those leading the event. 

We worked with a few different people. All were excellent with children. The last gentleman even gave 
adults hints to help. 

Great 

We caught 2 fish! 

Very informative, very helpful 

Bait provided and being able to tell the kids what types of fish and aquatic life around 

It was outdoors and the kids had a great time fishing. We liked having experts there to assist us. 

That everything was furnished from poles to worms. 

Everyone was helpful. 

Great family event, well organized 

It was a great event. We didn't have any lunch catching any fish today but we had fun. 

 

9. What can we improve? 

Advertise more so more people know about it 

Nothing - it was great 

N/A 

It was great. No issues. Less wind plz. 

Doing more time 

Very Nice 

Increase fishes 

Free snacks, seriously it was all good 

If we can make a change of schedule, it will be better. For example we can schedule the same day when 
the fishing permit for adults are not required. So the more adults can join in this event. 

Identifying "where" you are, restrooms, etc. More interaction from staff, it was kind of like, here's a pole 
and bait, now go fish… 

Would recommend starting event earlier in the day. It started at noon and was too hot too stay too 
long. 

All people here did a great job helping us. 

Stock lake with hungry fish "just a joke" ha-ha 

The helper should be by most places 

Can you make the fish bigger :-) 

It would be nice if volunteers/workers had name tags and introduced themselves. 

Nothing it was perfect 

Nothing - it was great. 

Did a great job 

Signs or directions to your site. 



9. What can we improve? 

More advertisement 

Better variety of fish stocked 

Can't think of anything 

Have it more often. 

Advertise a little more, quite a few of my friends hadn't heard about the event. 

Only thing that could have helped was more hungry fish. 

Nothing 

The staff manning the table could be a bit more proactive when guests approach, rather than continuing 
to chat with their friends. 

Lake north is a better fishing hole but is weather affected more to open area. 

We had a hard time finding the exact location. 

More fish 

 

10. What information about fishing would be valuable? 

Pictures of fish in lake and whether they are good to eat 

Under water cover maps. 

List of fishing places that has good and easy access to fish that are local. 

Video on how to fish 

They kept on teaching my children 

I am happy with the fb page. I get a lot of ideas and information from that. 

Papers would be sended to every park near houses in mail. 

Places to fish where you could keep/eat your own fish (locally) 

How to catch lunkers. 

As a novice, I am not sure. 

We know nothing - all that we've been told / shown has been valuable. 

There was a lot of help and they explained everything to my family. 

Knot board - tank with local fish. 

What are the best bait for different fishes. Tips and techniques for increase success in fishing. 

What species are in what lakes. 

Maybe some hints on what to use for bait for different types of fish. 

Books 

We liked the coloring books and fish booklet. The kids are learning the names and identifying NE fish. 

The size of fish that can be kept. We asked and they were very helpful. 

Pamphlet info regarding requirements, size/length 

A film showing "experts" how to and tricks of making it easier to catch fish. 

An easy to read chart or size limits for various fish. 

 

11. Other comments or suggestions? 

More coverage to events. I found this one by accident. 

Thank you for this great program! I am trying to get my siblings and their children to come to the next 
one. 

Good job. 



11. Other comments or suggestions? 

Christy Christansen was great at helping my son cast and thread the worm and even tried to help him 
try another location where fish were biting. 

Excellent idea to encourage outdoor activities 

Perfect 

The staff, the information, the live bait, the help and even the coloring books for the kids were great 

I wish more people took part. 

We can hold a competition for fishing. Someone who can fish the most fish and the heaviest fish will 

Very nice event and helpful, friendly staff 

We enjoyed the chance to enjoy the outdoors 

No not at all. 

Enjoyed the evening. 

All of my kids, husband and I were thoroughly impressed and are busy spreading the word. 

Great program - thanks again! 

Great event - thank you! 

Perfect! Thank you so much. 

Thank you for hosting this event. My family has enjoyed it for the past 2 years. Please continue. We 
really appreciate it all. 

Thank you. 

We all enjoyed it! 

None. 

This was a wonderful experience for the whole family. 

Good times! Thank you. 

The fish booklet was very useful. 

We all had a great time, 2 grandchildren and grandma. 

Thank you for a great day. 

 


